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Communication has been a main aspect of fashion industry around the world. No matter
ready-to-wear or luxury brands, all offer customer with abundant choices of products, high
quality service and efficient communication through numerous methods to attract customers.
For fashion brand, it has already been necessary factor to utilize knowledge of communication
and links among different methods of communication.

Fashion communication changes rapidly. Students will learn to research successful and
innovative brands on their tools, channels and procedures of communication on the basis of

big data analysis.
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Social Ability:

Students are supposed to understand the application and organization of different ways of
communication in fashion. Trough analyzing consuming behavior and drive of mass market
and luxury industry, students will learn how to set out relative ways of communication. Based
on the understanding and observation of newest trends, students are able to identify,
comprehend and employ strategies of different brands and command independence and
ability of social communication in this specific field.

At the final stage of study, students will be able to meet demand of communication of any
fashion brands. Students are required to research communication strategies of both new and

classical brands with their expertise.

Professional Ability:

After three-year study, students can understand and formulate comprehensive strategies of
communication through utilizing various marketing tools and command professional
communication tools such as graphic design, video edition, photography, website design,
programming.
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All the skills of strategy and operation students have learnt will help them work with high

efficiency even in highly challenging environment.

Methodology Ability:

The ability of methodology of students will be trained mainly through two different ways:
case study on the most representative and innovative cases in fashion fields in the form of
theory course, and application analysis on these cases.

Because of the spectrum of this course, students will command every step of communication
project management and find the most appropriate direction. This course is based on
students’ interests to develop their talents in light of the career they want , for example,
media planning , public relations, advertisement, photography, artistic creation, website

design, graphic design, branding, communication, strategic management.
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The student will have to complete all mandatory courses to succeed in this formation. The
wide range of topics seen throughout the program, progressively taught and supervised, will
give him the best preparation to face and succeed in the multiple tasks and responsibilities he

will assume after his graduation.
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This course trains students' proficiency in oral English and
English I-VI Foundation
introduces vocabulary of specific fashion terms.
542 Windows # Fl#1E RGE IR A BRIETTE, 2] Word. Excel
. . 1 PowerPoint 2557 F A5 SO . R/A . TR ORI T HIE S Ab .
TR 1-2 FEAHR ) ) ) :
) Students are required to grasp basic operation of Windows system,
Computer I-ll Foundation
to make and manage documents, forms, and PPTs with Microsoft
Office.
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LV FERE R Through this course, students will deepen their knowledge on the
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Luxury Principles

Foundation for

Core Course

Luxury sector and its main brands. They will learn the criteria
defining a luxury product and how the market got defined and

organized.
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Photography

LV FERE R
Foundation for

Core Course
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Students are required to know basic theory and techniques of
photography through this course, which could help students to
comprehend the function of photography in design and

communication.
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Foundation for
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The history of both Chinese and Western art is taught in this

Art Appreciation |-l course, mainly focusing on understanding and analyzing classical
Core Course
art works and main art trends and schools.
S 3PS, AT ZEETEEGELE, Aets s sRA RIS B B R e
T
K G e 5 Ak - The objective of this course is to teach students the basic

Graphic Foundation

Foundation for
Core Course

theories of graphic design, and how to use major CAD software

such as PS and AI.
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P AT 5 ] Through this course, students will learn how Luxury brands use

Luxury Brand Image

Foundation for
Core Course

their History & Heritage to settle their position in the market
and how they manage these assets to influence their consumers

and the general public.

W 32k S ) 5 e v

Website Planning and

b AR

Foundation for
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Students are able to comprehend basic knowledge of website
planning, and study construction of PC website and mobile website

Design Core Course |
in this course.
SRR ENR, SRR R REAE, IR IR B R
LoV HAER (M.
£ 313 _ . . .
) Foundation for |In this course, the fundamental knowledge of cinematography is
Cinematography ) ) ) .
Core Course |introduced. Students are required to operate cinematographic
equipments and to do camera shooting
ST VURIN w2 &, AR W, - iriiATEass, orsar IR,
. LA |A global perspective of fashion through the four main fashion
] o I

International Fashion

Foundation for

Core Course

capitals: Paris, Milan, London and New York. This course covers an
in depth analysis of influential designers, historical trends in fashion,

and different levels within the fashion industry.
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Website Ul Design

LV FERE R
Foundation for

Core Course
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This course is designed to teach students the process of website
construction and rules of design. Students are able to comprehend
the application of CMS system and standard layout of website, and
grasp front-end design of CSS3, HTML5.

Mg 45755 H 1R
Video Editing and Program
Making

LV FERE R
Foundation for

Core Course

22 A Premiere Jy 3 (ARZR IR gmAR BRI, T ARSI BY 45 1 S AR 1R A AN
B, ELEBIESMIER.

This course is designed to teach nonlinear editing software centered
on Premiere. Students are required to understand fundamental
operation and procedures of editing video, and learn to use graphic

language.
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Ny e Through this course, students will learn how to use the main

Exhibition Planning

Foundation for

Core Course

methods of exhibition planning. They will learn how to plan exhibition
innovatively, making use of available resources and according to

market environment’s trends or public expectations.
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Product Interactive Design

Ll IR AR
Foundation for

Core Course
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This course is designed to study smart mobile phone, wearable
equipments and Ul design and interactive design of PC software.

TREVT LSRRG XL B GRS B, JF5E4R VI 3R
PR ERAE R (AL BR A BT Tr i

o ST _ _ _
YTV e ) Through this course, students will understand the importance of
Foundation for
VI Design VI (Visual Identity) for the image of a company, and be able to
Core Course
command fundamental process and methods to conceive and
implement VI designs.
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Video Packaging Design

Foundation for

Core Course

This course focuses on non-linear editing software AVID so as to
help students command making special effects, subtitles,
soundtracks of video editing.

o i 2
Make-up and Style

VAR
Foundation for

Core Course

ST RMFATES, HFRPAITEE MR REREE ),
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This course aims at cultivating students’ ability of making up to adapt
to different occasions, which emphasizes on the practicability and
applicability based on the demand and trends of market.

HELE -2

Business Writing I-11

Ll I AR
Foundation for

Core Course

S IE B T TR M SCR B R BT .
This course is designed to teach students the variety and techniques

of copywriting in commercial activities.
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Conflict and Crisis

Foundation for

Through this course, students will be able to command basic

Management Core Course |processing methods, solve various crisis management issues, and
conceive and implement look-ahead crisis management system.
R T I VR AT 10 38R 1T 7 R A U7 SR I v LA B T 3R A 1) % R
Lol SRR Through this course, students will understand the concepts of
i X P

Market Research

Foundation for

Core Course

market research. They will learn the main methods of investigation,
how to design market research questionnaires and plans, and how to

use other methods of research.

i a et
Visual Merchandising

bR
Core Course

Refs /i BB AN PN & ih, SR I HA o &.
Through this course, students will be able to analyze visual
merchandising of stores, identify issues, and offer solutions

to improve traffic and sales.

HHAMERE
Chinese and Western

Communication History

bR
Core Course
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A, AR R A GEAR AL RR A TT 17 -

Pinpointing the evolution of global journalism and communication,
social motivation, professional background, inherent logic, and
development tendency, this course develops compressive,
systematic, profound and detailed research so as to predict the
developmental direction of journalism and communication and seize

the current condition of communication.
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Fashion Journalism

bR
Core Course
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PERIBIPERUE . SRS I T I B 7778, 5005, R OIRIRS
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Through studying theories, cases,, and exercises, this course
enables students command rules of fashion journalism and writing ,
and general skills of fashion journalism , thus students may possess

fundamental ability of selecting for writing.
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Fashion Editing

Core Course

This course aims at teaching students fashion editing through
studying editing strategy and columns of mainstream fashion

magazines.

PEARE 3 81 5 SRR
Media Planning

bR
Core Course

T ) B R N TS B, T R B SRR AN B T 5
This course is designed to teach media planning and be the creative

program through analyzing various classical media channels.

o 41
International Marketing

bR
Core Course
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The course is based on the basics of marketing strategy.Students

will be able to understand and use different marketing tools.
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Advertising

bR
Core Course
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Students will learn through this theoretical and practical
course the key elements to conceive, develop and implement

multi-channels advertising campaign. They will be able to

analyze and understand the strategies of major brands.

o VB SR
Branding Strategy

LV IRl
Foundation for

Core Course
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Students will learn through this theoretical and practical course the
methods to develop a brand and differentiate it on its market. They
will be able to build and manage brand identity.

M B

Visual Creativity

bR
Core Course

B IR R T SR RE M L
This course is designed to cultivate students’ ability of appreciation

and sensitivity of fashion
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B 1 R AT 2 Through studying history and current condition of fashion shows in

Fashion Show

Foundation for
Core Course

this course, students can plan and organize a fashion show on the
basis of practice and combining different knowledges about fashion

shows.
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New Media Data Analysis &

bR
Core Course
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This course focuses on the essence, core and channels of

communication, receiver and effect of new media. Through

Application comparing with traditional media and practicing, students can
understand the procedure of operation, position configuration and
rules of running of new media and command different methods of
communication and efficiency of new media.

o . PR A AR R T A R S R e
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Creative Copywriting

Core Course

Through this course, students will learn how to write advertising
copies, story lines, tag lines and other promotional material.

Public Relations

R RIAZS

Core Course

TIRFERE Ao RFMEEARKNR ., IS, ROIRISL SR ERTY .
Though learning this course, students will comprehensively
understand and command foundation , theories, cases and practical

techniques of public relations.

WA SR
Media Strategy

R RIAS

Core Course
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From a linear perspective of branding, combining with practical
cases, students can scheme comprehensive and profound media

strategy, thus mastering media strategies.

Sl G0

Thesis

R RIAZS

Core Course
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In this course, students will compose a thesis based on a defined
subject and conduct researches to enhance their knowledge of this
major. The thesis shall be more than 8000 words on paper, and be

defended in front of a selected audience.
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Teaching Practice

SEEk
Practice &

Internship
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Practice & Internship is designed to make use of contents and topics
students have learnt throughout their 3 years program, and related to

their major, in a professional environment.

10

Courses given are subject to the timetable in each semester. The institute reserves the right of

modification. SEFRITERAHERENME, ABEA EERH .




