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3 4 Hill 3 years full-time undergraduate program
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This major is intended to acquire the specific concepts that drive the Luxury industry.
Through this major, students will understand the principles and theories of the strongest
luxury brands on the market today, in various sectors of luxury such as Fine Dining, Luxury
Perfumes or Luxury Hospitality. Through case studies, demonstrations, projects and field trips
students will understand the codes of excellence and performance of this international market

and learn the key factors of success in Luxury brands.
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Courses given are subject to the timetable in each semester. The institute reserves the right of
modification. SEFRIFERLLCHAFEIRIENME, B A &SR]
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Social Ability:
Easy to exchange and communicate ideas, capacity to defend an opinion and to listen to

others’ points of view, strong general knowledge.

Professional Ability:

Software programs (administration, graphic design and edition), teamwork and workload

management, attention to detail, public speaking.

Methodology Ability:

Data searching, organization and use of data, professional analysis and presentation of

results.

eV %4 Graduation Requirement
LA ANHR AN NFTERICIRARBIE , AT ARG AR TR PRE. 74
AL TN I b 1 $R BB A% AN B R 2 ) 7 UprAil

Students will have to present various projects in groups and / or individually that will fit the
standards of the major. Students will be evaluated continuously throughout the semester and /

or through a final exam.
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Courses given are subject to the timetable in each semester. The institute reserves the right of
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6. KA Course Description
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Course Course Type Teaching Contents /Objectives
s . B FRFRIBRES), JCHIE R SIS FERE ) .
HE 1-6 ELfhiR : . . ) .
) ) This course trains students' proficiency in oral English and
English I-VI Foundation
introduces vocabulary of specific fashion terms.
- . WP T MREE S U FTER . A SCEEEEACIRIL
%15 1-6 AR . . o
Students will learn basic French language in this course and to get
French I-VI Foundation
familiar with French society, culture, history, or customs.
. . S PSS IE B P T R SCR B R BT %
P4 E 1-2 LR PR . . ) ) )
) » ) This course is designed to teach students the variety and techniques
Business Writing I-11 Foundation
of copywriting in commercial activities.
542 Windows # Fl#1E RG IR ABRIETTE, 2] Word. Excel
. . . Fl PowerPoint 555 F A% SCRS . etk VE R SCRR AT A 5 A0 3 .
HHALE 1-2 R _ _ _ _
) Students are required to grasp basic operation of Windows system,
Computer I-II Foundation o
to make and manage documents, forms, and PPTs with Microsoft
Office.
HRVG AP EARER . FNR, JFREFX LR AR AT Ab3E
- AR DL A
2T
E 7 ) Foundation for [Students are required to command basic theory and knowledge of
conomics
Core Course |Western Economics and analyze and work with practical problems in
economic life.
N BAVFERR BRI S B A MR
PR )

Visual Creativity

Foundation for
Core Course

This course is designed to cultivate students’ ability of appreciation

and sensitivity on fashion and visual communication.
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Courses given are subject to the timetable in each semester. The institute reserves the right of

modification. SEFRITIR L AERE NHE, A1 SR .
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Course Course Type Teaching Contents /Objectives
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Foundation for [The course is based on the basics of marketing strategy.Students

Il P 4

International Marketing . . .
Core Course |will be able to understand and use different marketing tools.

FET VYRS 2 #0, SRR I, iR TS, BT RIUR.

_ LA |A global perspective of fashion through the four main fashion
I o

Foundation for |capitals: Paris, Milan, London and New York. This course covers an
International Fashion

Core Course |in depth analysis of influential designers, historical trends in fashion,

and different levels within the fashion industry.

BAVIRER | TS AR, AR EREAIE S M 2T A T

212 _ _ _ _
) Foundation for [Through this course, students will be able to comprehend basic
Accounting I-Il
Core Course |theories, approaches and techniques of accounting.
TR TETTERAR R SRR ZARMISC IR .
o Gl IR , , S
SARRE 1-2 The history of both Chinese and Western art is taught in this course,
o Foundation for ) ) ] ] )
Art Appreciation |-l mainly focusing on understanding and analyzing classical art works
Core Course
and main art trends and schools.
T RTINS MR AR e . B BT D Re I S L AEAE R Y
fEH .
) Ll Tl , , ,
54 Students are required to know basic theory and techniques of
Foundation for ] )
Photography photography through this course, which could help students to
Core Course ] ] ]
comprehend the function of photography in design and
communication.
W5 AR A B A (W AN R R ARURN A I 1 R AR R e B B FH
A& — M. AL Witk WisihiRERe ).
o g ] , o o
(=Fiits Through this course, students will be able to understand
Foundation for ) o
Management fundamental concepts, functions and methods of application of

Core Course ) - i
management. Students will develop the ability of environmental

analysis, organizing, design, communication and coordination.
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modification. SEZFRFFERDLCUAEIRE NHE, ERiA B SBUR .




AR RS KN H bR
Course Course Type Teaching Contents /Objectives
FT— 2] PS, Al ZHEEEGIE, G888 58 BRA R 2SR B R SR I .
i
EUG A 5 db 2 - The objective of this course is to teach students the basic theories of

Graphic Foundation

Foundation for
Core Course

graphic design, and how to use major CAD software such as PS and
Al.

FERE L R FERPAT 2 RE ) B AR SR R, AL U
s L 1 SR

. & YiiEs ) ) ) .
¥ Students will learn through this theoretical and practical course the
o Foundation for ) ) )
Advertising key elements to conceive, develop and implement multi-channels
Core Course o i )
advertising campaign. They will be able to analyze and understand
the strategies of major brands.
- B R AN X T b — AN SRR 7%, RENS ST AN BE A AR R
i
s WL A TR Students will learn through this theoretical and practical course the

Branding Strategy

Foundation for

Core Course

methods to develop a brand and differentiate it on its market. They
will be able to build and manage brand identity.

YNGIEY)
Corporate Finance

LV FERE R
Foundation for

Core Course

TRV D B A T IR AP 5%, B4R I 25 22 I B A S B
Through this course, students will learn how to understand corporate
finance from both macro and micro perspective, and to command

basic theories of finance.

NIBHEE L b Sk
HR Management

LV FERE R
Foundation for

Core Course

RESEIARA B R, AR A BRI . TAERIAL 4. 43
H5RE) . S8 PSR R LRI /7% . Through this course, students
will be able to use and form modern HR concepts, compile
procedures of recruitment plan and implement it, know the principles
and approaches on how to plan effective employee training, and the
principles and approaches of salary and accounting management

and KPI system.

A R
Contract Laws

e300 S
Foundation for
Core Course

TRRATHERR R RER R E ., Akl AR
FARRIRAES .

Through this course, students will understand contents including:
components of economic legal relationships, characteristics of sole
propriety, joint venture enterprise, corporate and market.
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Courses given are subject to the timetable in each semester. The institute reserves the right of

modification. SEFRITIR L AERE NHE, A1 SR .
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Course Course Type Teaching Contents /Objectives
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Tax L Foundation for [Through this course, students will learn legal and systematical
ax Laws
Core Course [foundation of tax, legal system of tax collection and management,
and understand the main basis of various tax legal systems.
THEVI LSRRG SR RS EENE, JFE4E VIR
PARAF (A P A B Ik
. SE N AN , ,
SRR IR T Through this course, students will understand the importance of VI
Foundation for
VI Design (Visual Identity) for the image of a company, and be able to
Core Course
command fundamental process and methods to conceive and
implement VI designs.
- ERHR M EARIS S TR, AREM R EA T,
) 1
N Through this course, students will learn the basic theory and

Personal Finance

Foundation for

Core Course

professional knowledge of investment and finance. They will also

learn how to use and manage basic financial tools.

HEH A5
Import/Export

LV FERE R
Foundation for

Core Course

AR DR 5 S5 R A 5 56 BRI 5T, 455
PRI E S

Through this course, students will be introduced to the essentials of:
trading terms of import and export trade, negotiation, conclusion and
performance of contract, making documents of settlement, customs

declaration practice, etc.

T P H A
Consumer’s Psychology

LV FERE R
Foundation for

Core Course

SR P LRSS A ERIRI IR, SV B0 B R B A TS
T SE R AL o B D BT

Through this course, students will be introduced to professional
theory of consumer’s psychology. They will understand both internal
and external factors influencing consumer’s psychology, learn how
to analyze and develop studying theories and methods of

consumer’s psychology.

1R 95 WA T
Business Negotiation
Techniques

e300 S
Foundation for

Core Course

THARFIRE. SR, R, ERRARETT. MR
T 14 THE M B b 3R I N A A PR A FD

Through this course, students will understand the mode and process
of negotiation, and the factors that affect negotiation. Students will
learn techniques of negotiation, strategies to cope with various

situations, and conduct efficient negotiation at any time.
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Courses given are subject to the timetable in each semester. The institute reserves the right of

modification. SEFRITIR L AERE NHE, A1 SR .
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Course Course Type Teaching Contents /Objectives
TRRRER AL R AE ARSI B RIS R IEH TS .
e EAFEEREEE  [Through this course, students will understand the foundation and

Public Relations

Foundation for

Core Course

theories, of Public Relations, and through case studies learn and
apply practical techniques and the latest innovations in this field of

communication.

QIR ES
Market Research

LV FERE R
Foundation for

Core Course

YR T A A7) 26 AT 328 5 05 SR e LS T 3R A A A T 1
Through this course, students will understand the concepts of
market research. They will learn the main methods of investigation,
how to design market research questionnaires and plans, and how to

use other methods of research.

B ezt

International Finance

LV FERE R
Foundation for

Core Course
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Through this course, students will learn how to observe domestic
and international crucial finance issues. They will develop their ability
to solve practical international finance problems through

comprehensively utilizing theories of international finance.

SRR
Exhibition Plan

LV FERE R
Foundation for

Core Course

HfRRER . BB A S, R SIS A A R
VR AN E M TT R e TR Bl

Through this course, students will learn how to use the main
methods of exhibition planning. They will learn how to plan exhibition
innovatively, making use of available resources and according to

market environment’s trends or public expectations.

B SMEN T AL ILTTVE, @S BA B AT = R A fa L A

MR fELE P BAVEERER R
Conflict & Crisis Foundation for [Through this course, students will be able to command basic
Management Core Course |processing methods, solve various crisis management issues, and
conceive and implement look-ahead crisis management system.
U H CBRABIRNAEE S, RKBLE S8 E IR R NME.
X LA [Students will learn through this course the behaviour and tools to
AN R AE

Personal Branding

Foundation for

Core Course

insert themselves in the professional life. They will be able to have a
better understanding of their value as professional individuals and

differentiate themselves in the professional world.
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Courses given are subject to the timetable in each semester. The institute reserves the right of

modification. SEFRITIR L AERE NHE, A1 SR .
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Course Course Type Teaching Contents /Objectives
IRNEIRAREFEERMANR, Fo@ EEHULKEE RS
. Through this course, students will deepen their knowledge on the
EREAnY e Tl

Luxury Principles

Core Course

Luxury sector and its main brands. They will learn the criteria
defining a luxury product and how the market got defined and
organized.

FR TS

Luxury Brand Image

bR
Core Course

B 1 T ) T SRR T 3 58 67 DA S e R A AT TR 5 7 SR s i v
wE.

Through this course, students will learn how Luxury brands use their
History & Heritage to settle their position in the market and how they
manage these assets to influence their consumers and the general
public.

FEmENEERA
Luxury Marketing &

Management 1

bR
Core Course

RENE7E4F € SN 2 fh st i, HEUF MG .

Through this course, students will learn how to research data and
develop strong analytical skills. They will use Marketing &
Management tools to conceive, structure and organize projects for

Luxury brands in some designated fields.

FRMmEWHEER2
Luxury Marketing &
Management 2

RIS

Core Course

TS R PR, SRACER AT RE, AR E B AN
FE R HERIETE .

Through this course, students will deepen and reinforce their
knowledge of data search and use of analytic skill. Through
Marketing & Management strategies, they will develop critical
analysis & critical thinking. They will learn how to conceive, organize
and implement realistic projects for Luxury brands in some

designated fields.

e Bt

Visual Merchandising

R RIAZS

Core Course

Refg i BB IE N I & ik, 3R B L A kT &,
Through this course, students will be able to analyze visual
merchandising of stores, identify issues, and offer solutions to

improve traffic and sales.

%1 bV 1 SR
Luxury Communications

Strategy

RIS

Core Course

5 37 5 REE P AN [ SR R S, SRR S e A D P 2RI o
%O E .

Students will learn the specificities of the various channels used by
the brands. They will understand how through specific contents they
express their core values, develop their uniqueness and transmit

their company culture.
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Courses given are subject to the timetable in each semester. The institute reserves the right of
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Course Course Type Teaching Contents /Objectives
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The course will be based on the completion of practical projects,
AL il LS ki

Luxury Brand Strategy

Core Course

either through a case study or a real-life project. Case study will
focus on Positioning / Repositioning of a brand or product on the
luxury market. Real-life project will be based on brand creation and

launching.

FE BT 1K

Luxury Goods Appreciation

R RIAS

PA Workshop JERBEF#ZIR, 27 S A FE K Z A X .
Through this course, students will learn how perfumes became an
essential part of luxury and will experience the whole process chain

1 Core Course ) ] ) )
of creation of a product. This course will be taken in the form of a
— Perfumes
workshop.
LA Workshop JE AR IR, 22 DO F R B B i 44 b2 RS
FE T 2-4438 AEVL K 7= i i Ja D SR SCAG S 5t
Luxury Goods Appreciation Lkt Through this course, students will be able to distinguish and
2- Core Course |recognize the specific features of internationally renowned brands
Wine & Spirits and the historical and cultural background carried by their products.

This course will be taken in the form of workshop.

FEREE 3-ETHER
Luxury Goods Appreciation
3-

Fine Food & Dining

R RIAS

Core Course

LA Workshop JE A& #ZIR, 22 ST Il AHE 1 _EBREJF Rl S S B 4
R SRR E o

Through this experiential and trans-cultural course, students will
learn how to understand, appreciate and appropriate the culture and
standards of Fine Food and Dining.

AR ESE

Creative Copywriting

R RIAZS

Core Course

SRR LI T S B R SRR RE
Through this course, students will learn how to write advertising
copies, story lines, tag lines and other promotional material.

S G0

Thesis

R RIAZS

Core Course

FIIA AV IRIE S S R A, BEE MR LIRS0, AL
T 8000 7, JFRibAT HkEHE.

In this course, students will compose a thesis based on a defined
subject and conduct researches to enhance their knowledge of this
major. The thesis shall be more than 8000 words on paper, and be

defended in front of a selected audience.
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Courses given are subject to the timetable in each semester. The institute reserves the right of

modification. SEFRITIR L AERE NHE, A1 SR .
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Teaching Practice

STk
Practice &

Internship

I SR SR Eis H =T IR A A
Practice & Internship is designed to make use of contents and topics
students have learnt throughout their 3 years program, and related to

their major, in a professional environment.
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Courses given are subject to the timetable in each semester. The institute reserves the right of
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